
 

The widespread development of the internet has led to the ubiquitous nature of 

communication between consumers, with the subsequent creation of online communities. 

As a result, online communities have become a haven of activity that encompasses the 

sharing of knowledge between consumers. Previous studies determine the importance of 

understanding consumers’ knowledge sharing online, due to a variety of advantageous 

outcomes that can have implications for marketers. Despite the abundance of insightful 

conversations and behaviours displayed by consumers within an online community, there 

is still a limited academic and managerial understanding about what drives consumers’ 

knowledge sharing within an online community. This research explores: what roles do 

hedonic, social, functional and psychological participatory benefits play within consumers’ 

knowledge sharing within a green clothing online community on Twitter. The context of the 

exploratory study is green clothing: a topic that has been gaining traction and importance 

within academia and industry alike. The research contributes to future work exploring the 

interplay between knowledge sharing and the positive impacts on consumers’ green 

conscience and behaviour. A qualitative research design, entailing online observations, 

two focus groups and 20 semi-structured interviews was undertaken. 
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